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	Course Information
	Course Title
	Introduction to Communication Studies & New Media

	
	Course ID
	
	Course Type
	Practical

	
	Credit hours
	3
	Hours per week (C-L)
	3-3

	
	Programs
	BS
	Preferred Semester
	5

	
	Date
	2024
	Version
	1.1

	Offered Course Information
	Programs
	MC
	Semester Session
	Fall 2024

	
	Instructor(s)
	MS. Amna Ali
	
	

	Course Description
	This module explores the digital tools that are used to build and design compelling interactive content. Students will work in editorial teams to produce content for an Introduction to Communication Studies & New Media, content-driven app or CMS-based website. Students are invited to select the best tools for the output and get instruction in the design of interactive magazine digital editions and website creation. This course provides an in-depth exploration of magazine journalism, focusing on the development of feature articles, editorial design, and niche market strategies. Students will gain practical skills in storytelling, visual communication, and audience engagement within the magazine industry.

	Course Learning Outcomes (CLO)
	At the end of this course students will be able to;

	
	No.
	Outcome
	BT Level
	Relation with PLO

	
	CLO1. 
	Demonstrate an understanding of the basic concepts of communication and mass communication.
	C3
	PLO1-2

	
	CLO2. 
	Demonstrate an understanding of the development and working of the print media, electronic media (TV & Radio) social media and advertising agency.
	C5-P4
	PLO-1,4

	
	CLO3. 
	Produce the report on industry visit
	P4
	PLO-1,4

	Lecture type
	Practical training, Lecture, Videos, Workshops, and Class Activities

	Prerequisites
	Basic understanding of journalism principles and writing skills.

	Follow up

Courses
	

	Course Software

or Tool
	Canva, Capcut

	Textbook
	Title
	Edition
	Authors
	Publisher
	Year
	ISBN

	
	
	
	
	
	
	

	Assessment

Criteria (100%)
	Assessment
	Weight
	Used to attain CLO
	Assessment
	Weight
	Used to attain CLO

	
	Mid Assignment (Task)
	10%
	CLO 1
	Post Mid Task 
	10%
	CLO 1

	
	Final Project
	30%
	CLO 1-2-3
	
	      
	

	
	
	
	-
	
	
	-

	
	Mid Term
	20%
	CLO 1-2
	Final term 
	30%
	CLO1-2-3

	
	Other 1
	
	
	Other 2
	
	

	Methods of

Evaluation
	Quizzes, Assignments, Mid/Final exam, Project

	Notes
	


	
	Assessment summary

	Assessment

Criteria (100%)
	Assessment summary 
	Due 
	Weight
	Used to attain CLO

	
	Class Activity


	Task 1:  Bring a magazine in the class and analyze the magazine reporting and compare it with the online magazine
	Second Week 
	2%
	

	
	Assignmentr
	Task 2:  Analyze the writing techniques of online and print journalism

	Third Week
	2 %
	

	
	Class Assignment
	Task 3:  Choose a story to write a blog for magazine
	Fifth Week
	1%
	

	
	Mid term 
	Mid Term Exam 
	Eighth Week 
	25%
	

	
	Class Assignment
	Task 4:  
Write a feature on any of your favourite personality
	Ninth Week 
	2%
	

	
	Assignment
	Task 5:  Write a column
	Tenth Week 
	2%
	

	
	Assignment 
	Task 6:  Writing and designing editorial articles (editorial article assignment)
	Twelveth
	1%
	

	
	Activity 
	Task 7:  Analyse the audience of two different magazines and suggest your audience
	
	
	

	
	Written examination
	Task 8. Create/Launch their own print and digital magazine issue 
	Seventh Week
	40 %
	

	Methods of

Evaluation
	Quiz, Need assessment, Project proposal, poster presentation, project planning, SAP Execution, Report, Project Presentation, and final term paper.  

	Notes
	N-A


	Course Contents

	Week No.
	Topic
	Lecture No.
	Lecture Contents
	Relation with CLO

	W1. 
	Introduction to Magazine Journalism
	L1. 
	· Overview of the magazine industry
· What is magazine journalism 
	CLO1

	W2. 
	
	L2. 
	· Key differences between magazine and other media
· Importance of Magazine journalism
	CLO1

	W3. 
	Writing Techniques
	L3. 
	· Story idea generation and pitching
	CLO1

	W4. 
	
	L4. 
	· Structuring long-form narratives
· Developing a unique voice and style
	CLO1

	W5. 
	Multimedia News Journalism

	L5. 
	· What is multimedia
· Components of Multimedia (Video, Audio, Podcasts, Headlines, Text, Animation, Still Photos, Graphics, Slide shows, Interactivity, Hyperlinks)
	CLO1-2

	W6. 
	
	L6. 
	· Choosing a right media to tell a story
	CLO 1

	W7. 
	Citizen and Participatory journalism 
	   L7
	· Hyperlocal, Microlocal Journalism 
	CLO 1

	W8. 
	
	   L8
	· Blogging, Crowdsourcing
	CLO 1-2

	W9. 
	Editorial Design and Visual Storytelling and Layout
	L7. 
	· Basics of layout and design

· Typography and color theory


	CLO 1-2

	W10. 
	
	L8. 
	· Incorporating visuals, infographics, and photography
	CLO 1

	W11. 
	Audience Engagement and Market Analysis
	L9. 
	· Identifying target audiences and niche markets
	CLO1- 2

	W12. 
	
	L10. 
	· Strategies for audience engagement and retention

· Analyzing market trends and reader demographic
	

	W13. 
	
	L11. 
	Revision
	CLO 1-2

	W14. 
	
	L12. 
	
	

	W15. 
	Mid Term Exam Week
	L13. 
	Mid Term Examination
	

	W16. 
	
	L14. 
	
	

	W17. 
	Digital Magazines and brand development

	L15. 
	· Transitioning from print to digital format

	CLO 1-2

	W18. 
	
	L16. 
	· Designing for digital platforms
· Leveraging social media and web content
	CLO 1

	W19. 
	Research and Interviewing Techniques
	L17. 
	· Conducting in-depth research
	CLO 1

	W20. 
	
	L18. 
	· Effective interviewing techniques

· Fact-checking and sourcing
	CLO 1

	W21. 
	Feature and News writing in print and online
	L19. 
	· Feature review and profile writing, 

· Column writing techniques

· 
	CLO 1-2

	W22. 
	
	L20. 
	· Editorial writing and policies
	

	W23. 
	Content development  for magazines
	L21. 
	· Content development for print magazines
· Content development for online magazines
	CLO 3

	W24. 
	
	L22. 
	
	

	W25. 
	Ethics and Legal Considerations
	L23. 
	· Ethical standards in magazine journalism

· Copyright and fair use

· Privacy and libel laws
	CLO 1-2-3

	W26. 
	
	L24. 
	
	

	W27. 
	Media Law Ethics and Regulation 
	L25. 
	· Rules and Regulations,
· ethical boundaries and liberties
	CLO 3

	W28. 
	
	L26. 
	
	

	W29. 
	Final Project
	L29
	· Design magazines (print and online) 
	CLO 3

	W30. 
	
	L30
	· 
	

	W31. 
	Final Project
	L31
	· Project 

· 
	CLO 3

	W32. 
	
	L32
	· 
	

	W33. 
	Final paper
	
	· Final Exam
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